
 

Feeding Liverpool Communications & Digital Campaigns 
Coordinator / Lead 
​
Note: the role will be tailored to Feeding Liverpool’s Staff Structure Policy to reflect the level of 

experience of the successful candidate and alignment with the person specification. A detailed 

breakdown of what is expected for Coordinator or Lead position are listed in the Person Criteria. This 

will also be reflected in the salary offered.  

Overview 
Building on our work since 2015 tackling hunger and food insecurity, Feeding Liverpool continues to 

lead Liverpool’s Food Alliance, working in partnership with communities and organisations across the 

city. Liverpool has Marmot City status, highlighting the great work and commitment from key 

stakeholders to creating a fairer, healthier city for everybody.  

We are looking for a Communications and Digital Campaigns Coordinator/Lead to work with Feeding 

Liverpool’s Food Alliance partners and staff team to increase the reach and collective impact of our 

work through communications, digital campaigns and storytelling. 

The role will enable the food alliance in Liverpool to embrace and promote the voices and 

perspectives of Liverpool’s communities and partners - an essential step in creating a more equitable 

food system for everybody in the city.  

We are open to hearing from candidates with diverse experiences about their ideas detailing how 

they would take this work forward.  

This is an exciting time to join our organisation. We have a creative and dynamic staff team, a strong 

trustee board and a fantastically committed group of partners and member organisations. 

Furthermore, Liverpool’s Food Alliance is about to launch phase two of the city’s Good Food Plan, 

setting out our vision for the future of the partnership and the city. Liverpool is full of inspirational 

people who are active in building a city where everybody has access to good food.  

Our work is led by their voices; therefore it is essential that the successful candidate is able to work 

collaboratively within our city-wide partnership. It is equally important that the post-holder is able to 

develop relationships within national networks, seeking inspiration and guidance from other parts of 

the country, to support Feeding Liverpool’s role in leading the Good Food Plan, and to act as a 

conduit for resources and inform work in Liverpool.  

We have developed a detailed job description and person specification, which outlines the character 

and competencies needed for the role. We would refer potential candidates to our website for 

stories, reports and strategies that outline our approach.  

The Communications and Digital Campaigns Coordinator/Lead will need to be hands-on and active 

within our communities. Feeding Liverpool aims to work flexibly with employees, and there will be 

the opportunity to work from home. However, given the nature of the role it is important that you 



 

will be able to commute to the office in Liverpool City Centre, and meetings across the city, on a 

regular basis. 

Main Purpose of the Role 

●​ To increase the reach, visibility and influence of Feeding Liverpool and the Good Food Plan, 

through strategic communications and integrated digital campaigns that engage key 

audiences and stakeholders. 

●​ To ensure values-led storytelling across all channels, translating activity and impact into clear 

narratives that strengthen understanding, support and action. 

●​ To drive engagement and demonstrate impact, using data, insights and partner collaboration 

to mobilise communities and evidence progress against shared goals. 

Key Responsibilities 

General Responsibilities 

●​ Lead and deliver Feeding Liverpool’s communications and digital engagement to amplify the 

Good Food Plan, demonstrate impact, share resources, and strengthen collaboration. 

●​ Work with partners across the Liverpool Food Alliance to amplify their activity, messaging 

and contributions to achieving shared goals. 

●​ Develop and deliver communications strategies and campaign plans that are aligned with the 

Good Food Plan. 

●​ Manage and develop Feeding Liverpool's digital presence through the effective use of 

content management systems, search engine optimisation (SEO) and digital communications 

best practice. 

●​ Support the promotion of Feeding Liverpool’s programme of events, including pre- and 

post-event communications and engagement. 

●​ To support the fundraising efforts of the organisation. 

Copywriting and Content Creation 

●​ Lead the creation of clear, engaging and accessible written content for a range of audiences 

and platforms. 

●​ Create digital assets and marketing materials for social media, websites, reports, 

presentations and campaigns. 

●​ Produce content including (but not limited to): case studies, reports, newsletters, website 

content, social media content, quotes, speeches, and campaign materials. 

●​ Lead the creation of high-quality visual content, including photography, videography and 

short-form video content, to support Feeding Liverpool's communications, campaigns and 

events. 

●​ Plan, film, edit and publish engaging multimedia content across digital channels, ensuring 

content is accessible, inclusive and aligned with organisational brand guidelines. 



 

Media and PR 

●​ Develop and maintain positive relationships with local, regional and sector media 

●​ Identify opportunities to generate media coverage and proactively place stories 

●​ Produce press releases, media briefings and other content for external publication 

●​ Support the management of effective and timely communications 

●​ Ensure consistent messaging across media and public-facing communications 

Website 

●​ Lead the development, maintenance and ongoing improvement of Feeding Liverpool’s 

website and the Good Food Plan digital presence 

●​ Create and curate website content, working with team members and partners as required 

●​ Regularly update key resources, including online maps, directories and information pages 

Digital Campaigns 

●​ Create and deliver digital campaigns that build narrative around key issues, initiatives and 

policy interventions to support the development of a fairer, healthier local food system. 

●​ Utilise Feeding Liverpool’s digital platforms to build and maintain momentum on campaign 

issues through supporter mobilisation. 

●​ Gather stories and insights from communities and partners across the network to inform 

communications. 

●​ Identify and respond to political, social and media developments through timely, engaging 

communications and campaigns. 

Monitoring and Analysis  

●​ Monitor, analyse and report on website and social media performance, using insights to 

inform content planning and audience engagement strategies.  

●​ Gather and analyse data that contributes to the monitoring of specific projects, initiatives 

and commissioned work.  

●​ Lead the development of Feeding Liverpool’s annual impact report and individual project 

reports that demonstrate progress against the Good Food Plan. 

 



 

Reporting to: Feeding Liverpool Director.​

Salary: £31,680 to £38,367 per annum. 

Hours of work: 37.5 hours per week (some evening/weekend work may be required). Will consider a 

part-time arrangement at a minimum of 30 hours per week. Flexible working hours available.​

Notice period: Three months (following completion of six-month probation).​

Contract Type: Permanent (pending funding).​

Location: Liverpool region. This role is predominantly office-based (L1 area) with some flexibility for 

hybrid/remote working 1-2 days per week. 

How to apply: Submit a short cover letter & C.V. to gentian@feedingliverpool.org 

Closing Date: Monday 31st August, 11:59pm. 

 

We encourage interested candidates to apply even if you don't meet all the listed requirements; we 

value diverse experiences and perspectives that can bring fresh ideas to our team. 

 

mailto:gentian@feedingliverpool.org


 

Person Specification  

Criteria Area Essential (Band 2 – Coordinator) Desirable (Band 3 – Subject Lead) 

Knowledge - Strong applied knowledge of 

communications, digital engagement 

and content creation.  

- Good understanding of the role of 

communications in amplifying 

programmes, partnerships and 

impact.  

- Awareness of Feeding Liverpool’s 

work, the Good Food Plan and the 

wider food system context. 

- Specialist knowledge of 

communications, storytelling or 

digital campaigning within a food 

system, social justice or community 

context. 

- Strong understanding of how 

communications can influence 

policy, systems change and public 

narratives. 

- Knowledge of search engine 

optimisation (SEO) principles and 

best practice.  



 

Skills and 

Experience 

- Excellent written communication 

skills, with experience producing 

content for a range of platforms (e.g. 

web, social media, newsletters, case 

studies).  

- Confidence in working with digital 

platforms, databases and online 

collaboration tools.  

- Experience managing digital 

communications channels, including 

websites and social media. 

- Experience planning and delivering 

content and communications activity 

or campaigns. 

- Experience using website analytics 

and social media insights to evaluate 

performance and improve 

engagement.  

- Ability to gather stories, data and 

insights and translate them into 

engaging, accessible content. 

- Strong organisational skills, with the 

ability to manage multiple priorities 

and deliver work independently. 

- Proactive approach to learning and 

developing skills. 

- Understanding of website content 

management systems and digital 

publishing.  

- Proficiency in graphic design and 

content creation software such as 

Canva and Adobe Creative Suite 

(particularly InDesign).  

- Ability to create accessible and 

visually engaging graphics, 

- Experience leading 

communications strategies or 

campaigns aligned to organisational 

priorities. 

- Ability to independently design and 

deliver digital campaigns or 

storytelling approaches. 

- Experience producing high-quality 

impact reports or strategic 

communications outputs. 

- Experience supporting or advising 

colleagues on communications 

approaches. 

- Ability to identify and develop new 

opportunities for engagement, 

partnerships or funding through 

communications. 



 

publications and promotional 

materials.  

- Experience designing content that 

aligns with brand guidelines and 

organisational objectives.  

Vision and 

Approach 

- Understanding of how 

communications contributes to 

organisational priorities and the 

delivery of the Good Food Plan. 

- Ability to contribute ideas to 

improve communications, campaigns 

and engagement. 

- Awareness of the importance of 

representing diverse voices, including 

grassroots and community-led 

activity. 

- Experience shaping 

communications approaches within 

a strategic framework. 

- Ability to identify emerging 

opportunities, trends and gaps in 

communications and engagement. 

- Confidence in proposing new 

campaigns, narratives or approaches 

that strengthen organisational 

impact. 

Relationships - Ability to build and maintain positive 

relationships with colleagues, 

partners and stakeholders. 

- Experience working collaboratively 

across teams and with external 

partners. 

- Confidence in engaging partners and 

communities to gather stories and 

content. 

- Ability to represent Feeding 

Liverpool appropriately across 

communications channels. 

- Established relationships or 

networks across relevant sectors 

(e.g. VCFSE, public sector, food 

businesses) or professional 

equivalent. 

- Experience leading 

communications within partnerships 

or collaborative initiatives. 

- Ability to influence messaging, 

storytelling and engagement across 

partners and stakeholders. 



 

Autonomy - Ability to manage own workload and 

deliver communications outputs with 

limited supervision. 

- Confidence in making day-to-day 

decisions within agreed plans, tone 

and priorities. 

- Willingness to seek input on 

complex, strategic or sensitive 

communications. 

- Ability to act as a lead for 

communications within the 

organisation, shaping approaches 

and delivery. 

- Confidence in advising colleagues 

and contributing to communications 

decisions at a strategic level. 
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